Grow Revenue, Reduce Costs. It's That Simple.
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INTRODUGTION

At ECONSCO Private Ltd, our expert team specializes in reducing costs
and increasing sales for our clients. With a track record of working with
over 1000 local and international brands, we pride ourselves on achieving
a 100% satisfaction rate. Our innovative strategies and cutting-edge
solutions ensure your business thrives in the digital landscape. Partner
with us to unlock your brand's full potential and see tangible results.

www.econsco.com



FAHAD ANWAR
PAKISTAN

OUR TEAM MANAGERS
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WISNU MANDALA
INDONESIA

www.econsco.com

SABIH-UR-REHMAN
UNITED KINGDOM
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AREAS WE ARE OPERATING FROM
N2
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Lahore, Pakistan Jakarta, Indonesia Belfast, United Kingdom
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www.econsco.com



SERVIGES WE OFFER

Comprehensive Digital Marketing Solutions

Maximize ROI with Precision

Amplify Your Online Presence Expert Performance Marketing

Strategic Branding Services Stunning 3D Visualization

Craft Your Unique Identity Bring Ideas to Life

Professional Animation and Video Editing Innovative Advertising Campaigns

Engage and Inspire Capture Attention Everywhere

Targeted E-commerce Marketing Custom Development for Web, Mobile, and More

Drive Sales with Precision Innovate Beyond Limits
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Advanced Models and Q/A Solutions

Empower Your Business with Al




INTERNATIONAL BRANDS
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CREATIVE PORTFOLIO

PROJEGT
CAMEL YELLOW

LIFESTYLE

A TVC that communicates the launch of Camel
Yellow, we came up with overall creative direction
with 3D graphics and visual strategy that enhance
the branding statement of the brand.



http://www.youtube.com/watch?v=k89Wv1zl4Vs

IENDRICKY

CREATIVE PORTFOLIO

PROJEGT
HENDRICK'S GIN

Hendrick’s Gin wants to launch its new product
varian and we came up with series of digital
campaign that revolve around the unique selling
point of what makes Hendrick’s peculiar



http://www.youtube.com/watch?v=8NZXMuhIcbQ

CREATIVE PORTFOLIO

PROJEGT
WINGSTOP

America’s number one wings restaurant launched in few
countries, we came out with series of strategies for many
campaigns and launch in few countries. Created
integrated marketing campaign that resonate with local
target market with also a highly tempting visuals.



http://www.youtube.com/watch?v=4G9IQdaPHBs

CREATIVE PORTFOLIO

PROJEGT
PUMA

SPORTS

PUMA wanted to launch their new shoes, PUMA Cell in

digital and onsite events, we came out with a strategy
where we integrate both digital and onground with the
power of social media, and we made a special display in a
box, a cool and sporty looking shoes for hypebeast people.



https://youtu.be/vWDMKSg8prE?si=ZxgijPA4aas0rfUi
http://www.youtube.com/watch?v=vWDMKSg8prE

LOCAL BRANDS
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‘e your Plot

With Real Estate Expert

COME - CHOOSE - INVEST
» ¢ 01120380405

More than just a home

Ready to Move - in Luxury Apartments.

Whyyou should b&yu homo*
in a green bundlng_*

Need to investin

low??

All you need under one roof! Luxury & Entertainment

P

REAL PROFIT




REAL ESTATE ADVISOR

House

For Sale
DHA PH 8

AIR AVENUE AREA
10 MARLA

PRICE:
4,90,00,000-/PKR

Features

MORE INFO

N ZAHID
+92 321 4844161

ATHLONIS ANEW PROJECT WITH AN EXCLUSIVE
'CONCEPT FROM ALDAR PROPERTIES IN DUBAI

athion by Aldar Properties .

Reserve your Plot
_ With Real Estate Expert
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Make Your
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With

KHALIS

www.itskhalis.com

KHALIS

Heallhy snacking §

MADE EASY WITH OUR

l]H[iANIl: I]l\TES'Q .

wwwitskhalis.com

GET FRESH
FRUITS &
VEGETABLES

WEBSITE
nutrioland.com

Stay at home we will

'-\ deliver your food

PHONE @
_0315-7180789

\‘

nutrioland.com
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WHY SHOULD YOU HIRE A

Real Estate Agent?

@ Market knowledge

@ Price Guidance

@ nNegotiation Skills

S

@ closing Assistance

@ Poperwork Expertise @ cthical Consideration

@ Handling Repairs

Have a question? Give us a call today at +92 333 1444447
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? STOCKS & CRYPTO

STANDS TALL

REAL ESTATE STOCKS CRYPTO

& vs [t vs
BhciioNs & ® ®
SRifow & ® ®
Qe @& ® ®

492 3331444448 .
& o2 s3s1aaaaar @ aks.properties




Shaadi Tumhari
Planning Hamari!

Pakistan's first-ever one-stop wedding solution!
Band Baja Baraat is here with jaw-dropping
services ranging from wedding decor to
designer dresses.

Dont Worry Naseem!

There’s always an option of choosing

BAND BAJA BARAAT

for planning your wedding event!
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https://docs.google.com/file/d/1RoG6CjCLhMAoLtUQd8-qjR1jYoynE8da/preview
https://docs.google.com/file/d/1V2sbicscI0BCo4zFIyfyEoqRKR6uvpV8/preview
https://docs.google.com/file/d/1EhWVzPOjD8-eI9bnJD7b4hk-Eu0tanSs/preview
https://docs.google.com/file/d/1HE_5qo857r_Wmipcki03UsljqFdbJXA6/preview



https://docs.google.com/file/d/1HBBoQrgl4XPtJVKxELV4G7TRHoBSssCe/preview
https://docs.google.com/file/d/1Wo49WJ7sJq9NHh0lzZ0n2QGOryewm_em/preview
https://docs.google.com/file/d/1RkferUW743YqRnt2HDA34q5MycYHckR6/preview
https://docs.google.com/file/d/1ugTBgnjjPWxxfkVBxDJCDg9reeRBl-UE/preview
https://docs.google.com/file/d/1kbghTNJxwwS5gqG5oEKF9M0KRZ2OL9sy/preview
https://docs.google.com/file/d/1xV2wf0C5tHtdLCIWwvWIFGdqjByHM1p2/preview
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$1,156.45
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B Account overview @ coviD-19 resources B2 campaigns S5 Ad sets B Ads
ey Rules w» View Setup (J)  Columns: e-commerce v Breakdown w Reports ¥
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crse [ . 0 F e e Vewsewp ) Coumes@Be  Swsdown v Repors v
Cost per Cost per.
Campagn tame - A owwey S euwge Rwws S g mpressons sons Amountspet  puwcnases NP URoks  Comvenion Frequn
(Return on Vale
@ 51w 3| et sty | Coversers o acwe g azse w2 e w20 ssars woosew s wan  ew
Puchoses  Por e
;. 051 Levet 4 Purchasrs | Catag s o e Usngaase % sm s wer  resam  sow % s zy  nmw»  ww
+ cone Campaigns Custom | 20 Aug - 20 Sept 2023 < > Sshowlast30days «© iy
S Errr Er @ 51 Levei 2178 pagesprometon | Engagement o1 o acve Usngasse ars  soo1 73s e anis 20 ses3 woosw a0 s 2%
R PostEng | perpos
Overiion US| Levet 1| Page thes V11 * Acne Using 3ase. 181 5063 8988 145 Jan 142019 snars 000 127
@ v Add filter !:& «© PageLikes | PerPage
Recommendations  « @ US| Level 178 post | Engagement ® e Usng anse 89273 so01 152677 MET 102000 s 2 s 007 W% 1w
0Oe | noaction | p o s Posng | Perost
Lt e A
ights and reports @ USILever3| Retargetng | 0PA o Ace Usngaase 2 $16¢ am 8% an7.201 sures © 16 B0 By 68
Pchases  Per e
. o0 a5
Campaigns al O ° il g Clicks G| (GASGSE J[SORMIER @ US| Lewi2| Retargetng Engagers o A Using 33 se 3 ne  sw 260 mar200 soed s e nn e 39
) Puacrases | Per Pt
Maxemise
Ad groupe 0 @ [ “treranded 625 o mmn cA73 | CASISSS  1811%  conversions 1a61n 900426 2595 @ US I Leve 1| Prospecting Coks Auence | Conversce o Acne Using 3350 150837 w6a0  wan2m s2%408 o1 43 e sawss 29
(Target CPA) Magee Mg
Product groups. Madvine Wonawoe | Levet 3 | Retargeting | Manasy | Conver * inactve using aase - - - 24282009 $000 - - - 000 -
0e B =wom 29| G20 aan | casom | cisesss  aon | Seen sem wr e ] ! -
Yea 3 Resuits trom 68 campaigns @ - — 3w e 471941 18 104 sesese0s
* Ads and assets People Totat Total Spert Per Acton Average Total Pes Per.
D @ [ “tpshop-Cachal 168 jas 1% CASO20 CASOSY 179% ManwalCRC o00n 000 000 000
» Products
e Ry ———— S T R N R R s wmis e o
ewerds
o Vet © noss| B e ome cemm o T s me s
> Content 1eaofs
S @: Account Overview 182 Campaigns 8 Ad Sets B Ads
m Bowece v pEm v PP P Rusv viewsewp J) Cowmns:@Bv  Breskdown v Reports v
Campsigns i | B B SEE e campagname . © e mem OB e s som Amcmser o SN Toas  Goen g
+ create (Reum on ave
_— EprE W Set 203 @ U8 eves | Retargeg | sty | Conversions o aane Using aase u o sa 2w 1 My r.20m seans uo osu 1% wwn 60
= Puachases | Per
w . . 7
Overe o R — . @ 51t s g s rane vsngase B um am me resan  saw % omm ug nmw
Recommendatons  » @ U5/ Levi21 78 pages prometon| Engagement o o acne Usngase ars s 73 em ans 09 s o ww a0 s 2%
0O e  campaign Impr e RN ayg comt Cost Eng.  Perpost
hts and reports @D US I Level 1 {Page thas 011419 ° Acne Using aase 181 5063 sses A e 2019 snars 00 12
00 Pagethes Prege
Campaigns af O ©® B eshopprax TN | opky | 0N | CARS| CAMRS @ S vt 1198 pos | Engagemere o acne Gmguise @23 S0t weem ey e % 2 sme oo w1
Posng | Perpost
Adgrocea 0 @ [ ~tremnded 25 cony | @Ts cAT3 | Cas19ses 161h 900426 595 @ US| Lever 3| Resargetng | 094 o Ace Usngase 0| oam am 183 sn7.201 sures 0 stee %N 82V 68
Pucrescs <
Product groups U8 Leves 21 Retapetng Engagers o acne usngasse ®  sne  sm ne0  maras swises ®  sa s sme e
0e B =wos 299 0 s | cawm casieses o wn 1w © = " Pucrases | per e
2. Adiand sesine @D US| Level 1| Prospecting Cokd Audence | Comessicn © Aave usng adse 130837 6450 07201 5292409 676 43 e seass 2%
O @ [ “ipshop-cachal 18 a1 casaz0 casos o00% oo 000 000 Mo | -.
P (I Weoowse | Leves 3| Retargetn) | Marnaady | Comves * inacive using 333 282009 sa00 5000
12 P Sve e
: % Totak Al enabled campaigns inyour cur.. @ 19188 il 108%  CASO62  CASTOLTO 108% 7455 167576 200 9600 > Reis Fom HNGUN © = — maw . arna o wn ne | wsma
Knes Pocpie o o Sper s | pekcion v o e e
o v Touk Accou © wesss S o cse o o 2 terms nos 96
* Content 1.40f8




_ Results Reach Impressions Cost per result _

o Caen Ve Con f ctnw. = J i
2,631 205,579 892,075 £2.68
7.74K 1.92K £2.33 £4.47K On-Facebook Leads r On-Facebook Lead
708 67,996 192,759 £3.01
On-Facebook Leads Per On-Facebook Leads
992 26,598 78,823 £0.77

On-Facebook Leads Per O

cebook Leads

We reduced the Cost Per Lead and
massively increased Number of Leads

o In just 30 days, we droppedt 23x £8.90 3.8%
Por Lead by 2.8x from £3.36 to EL.31 O We used Lead Form Ads to Increase in Drop in Cost Per Increasein CTR
2.5X 48% 32% . X Conversions Conversion
Al the Some time, we in sodl rote Decascee in CPA roagee ntome of - e . genercte quollty conversions
o of leads by 48% over | mor lias g 2

a Qs AR Aswkrabman
Analytics
A Home
Q Orders 3 ) Feb 1-Apr 9, 2022
Bodont Toacost e P R— cis cm: Comerso o o @ Products
& Customers.
W - S— p— i e 4 o | ;aniio - Total sales + Onlinestore sessions Retuming customer rate
$22,836.49 120,372% 9,336 1416% 1.64%
o 2usouso acsuso astuso e wo uam 6 osuo e
a 28100 USO 0020s0 027UsD 1022385 2381 121% 7 104 UsD 218% = b e
@ Marketing : SESSIONS OVER TIME
- ss20050 aosuso anuso memo s s W amuo o S o sats ovin e
A 59.07USO. 002UsD. 020UsD 2909%0 2410 083% » 22880 075 et
wowo omwo  omue  wan  me e s e o e 2 "WYY
n 2009 Us0 004us0 029us0 82920 563 o6s% 4 so2us0 onm © facabook
G Googe VI, U r—
- 46951USO 002UsD 023UsD 2010506 297 115% s 268Us0 076% & TikTok.
© Piterst . .
P . . Total orders
. T 186 14,550%
We saw a massive uptick in Sales I Average order value =
with our New Creatives on TikTok Ads Toin Pt $123.91 1344% || ormsomme
$3 m+ 700% 93
ma—
We saw a CPA Of around ss per sale Cost Per Sale Impressions Increase in Website
Traffic 4
using UGC Assets

AA .HMMA/\ N\N/\/\AJ\NWI\”\/\




)l Ad Groups in 4 Campaign

Automated rules
Ad scheduling

2022/11/25

2022/1/25

202?/11/25
2022m/23
2022/M/23
zoz?lli/zz
202?"!/!5
20227115

20221115

Analytics

9 9 Nov-3 Dec 2022 Compare: Previous period

Total sales

$50,436.30 11,058%

Online Store $46,849.60 1 1,247%

UFE Cross Sell & Up $3,147.45 1 340%

sell Bundle
Draft Orders $439.25 1 173%
SALES OVER TIME
$4K
$2K
$0
9 Nov 16 Nov 23 Nov 30 Nov
Ads in 4 Campalgn(s)
Total cost CPC CPM
747.84 USD 0.45 USD 496 USD
1,246.46 USD 0.35USD 466 USD
124.42 USD 123USD 1015 USD
20078 USD 063 USD 762 USD
149974 USD 033USD 561USD
98202 USD 033USD 5.84 USD
160175 USD 0.24UsSD 460 USD
5070 USD 020 USD 432UsD
107.92 USD 019 USD 4.80USD
754164 USD 0.28 USD 497 USD

] Enter fullscreen

Auto-refresh @

Sessions View report Returning customer rate
0 o,
66,232 1,277% 3.69% 125%
Visitors 59,746 T 1,260% CUSTOMERS OVER TIME
60
SESSIONS OVER TIME
40
5K
20
===
9 9 Nov 16 Nov 23 Nov 30 Nov
9 Nov 16 Nov 23 Nov 30 Nov
— First-time — Returning
— 9 Nov-3 Dec 2022
-+ 15 Oct-8 Nov 2022
& Disapproval reasons. Default columns 20/page 1 > o/ Ml ]
Impressions Clicks CTR Conversions CPA CVR
150788 1662 1% 15 49.86 USD 0.9%
267405 3523 132% 20 6232 USD 0.57%
12,258 101 0.82% 0 0,00 USD 0%
26358 320 121% 1 20078 USD 031%
267354 4,566 171% 32 46.87 USD 07%
168192 3016 179% 19 5169 USD 063%
348122 6725 193% 44 36.40 USD 065%
1744 254 216% 1 5070 USD 0.39%
22,489 572 2.54% 2 53.96 USD 035%
1518,029 26483 174% 152 4962 USD 0.57%

All channels +

US$50,436.30

TOTAL SALES OVER TIME
$5K

$3K

9 Nov 17 Nov
TOTAL SALES BREAKDOWN
Orders
Returns
Total sales

TOTAL SALES BY CHANNEL

Online Store
543 orders

Other
26 orders

9 Nov-3 Dec +

9 Nov-3 Dec

569 orders

s lIII.Ill |II|III||II|

25 Nov 3 Dec

9 Nov-3 Dec

US$50,590.25
-US$153.95

US$50,436.30

9 Nov-3 Dec
US$46,849.60

US$3,586.70



@ susiness v Create v Analytics v Ads v Viewing: Vadim Popov v

L N
Analytics Export
- Date ange Corantiee @
@ Conversion insights
Additonal nsights
~* Pinterest Trends. e -
pressions @ Engagements @ Outbound cicks @ & Total aucience @ Engaged sudience @
U NALO M E LIVI N G 938.99k *2084% 13.61k T 170 124 s 192k T 5220 581.47k *1s536% 10.94k * 2067
@unalome_interior
. . . . . . g . . Performance over time
unalomeinterior.com - Eco-friendly furniture from Bali, providing furniture design and
production for sustainably driven commercial and residential projects...more N e S| etk ¥
32.6k followers - 534 following
10m+ monthly views e
Share Edit profile 9
. :
.
B =0 wn - = En

Created Saved

Metrics

Total Pin clicks @
Total =
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Account overview Last 60 days v Conversion settings (30/30/30) =

Account activity

Spend (i} Impressions [ ] Checkouts @ ROAS @ Order value @

£500.90 4432k o 12 o 11.85 £5.9k

[ v P TN~ 7N

Recommendations
Optimise for your business goals with tailored recommendations View all
° Apply dynamic retargeting to Online-Advertising | Catalogue sales to reach 3 wider audience. Apply X

Increasing the daily spend for 2022-08-12 11:29 UTC... from £6.00 to £7.50 will help maximise
° results Apply X

@ ViewSelected /' Edit (@ Delete = AddFiter |l Columns 1, Upload &, Download
Name Status Dlivery Status Result Cost per Result Amount Spent Paid Impressions Paid eCPM
14/4- new ad lifestyle 'gf]’;y?iff”fﬁ,w Sice azpes e%%g’f $113.23 9,088 $12.46
Drive Traffic To Whatsapp bsbniest, S 2 s95.12 6,708 s1a.18
lile > WL &k, - Campaign 2“;‘2’9‘:”5”“ o o e $52.14 12,909 s3.48
Slassag Sliyie Slisyes ybei - Campaign 'C“‘:"',ze”"e' Swi”%iﬂs o $46.04 5,494 s1.01
Spaais &y yai Sloss - Campaign E"ffysemwmg Sk uﬁ e%%s% $8.89 2,289 $3.88
13l - Campaign ., i mmi’;i—‘-ﬂ% e $66.81 60518 s1.10
1oMe! - Campaign 'C“:T‘;ﬂl”s"‘,”iw P p,e‘—fs%ﬁz‘ T $60.00 146,262 $1.30
HAYACARE! - Campaign D Not Dokvera. o i ] $20.17 2,731 s1.28

$471.40 208,089
Trtal

Deleted campaigns are excluded from totals - - /1,40

Tatal Bun




&2 Total clicks

11.6K

Clicks
%0

60

124120

& Total impressions O Average CTR D Average position

656K 1.8% 26.4

] Performance

"} Demographics o

Placement

Delivery

Inpeesee W aary 4,177 Results: Empath TY  $0.28 Cost per Result  1.89% Result Rate
Results: Empath TY
143,231
* People Reached
$1,156.45
15K Amount Spent
¥ Custom Jan 12 Jan 19 Jan 26 Fob2 Feb9 Feb 16
12820 21120 25120 219720 2320 2020 W\M/
B: Account overview (@ coviD-19 resources Campaigns S8 Ad sets B Ads
Py Rules w» View Setup (J)  Columns: e-ccommerce Breakdown w Reports v
Purchase ROAS Website urchascs Website ibaita
Campaigh name ~ Amount spent ~ (retumonad  purchaseROAS . Heioess purchases Purchases e Add
spend) (return on conversion value
«© 580171 1203 1203 $10,724.93 $10,724.93 104 104
» $310.18 143 143 544368 544368 7 7
® J $300.66 404 404 $152057 152957 20 20
«© $19.14 360 360 $68.87 $68.87 1 1
«© $19.05 1167 1167 522238 522238 3 3
> Results from 53 campaigns @ $1,540.74 838 838 $12,080.43 $12,080.43 135 135
Total Spent Average Average Total Total Total Total

8 8 8 8



— Dynamics Edge
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Al-Powered Solutions to
Transform Your
Workforce!

= T @) DynamicsEdge

ConceptDP

CONC=PT

D=ESIGN & PRINTING
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Elitesports
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https://www.dynamicsedge.com
https://conceptdp.com
https://www.elitesports.com

Viking Cycle

Viking Bags
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https://www.vikingcycle.com
https://www.vikingbags.com
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Invest Your Wealth
Grow Your Legacy

aks properties

Marketing without borders

6

¥

2)120,240,368 T

Belvota
Belvota

BRAY

BR:



https://aks.properties
https://belvota.com
https://bray.ae

GoCo
CQQO

FORMAL WEAR

Unzillas
mzzzé?

Formal Wear

ORA LUXE
ORA



https://coco.com.pk
https://unzillas.com

nun MnBIlE CREATIVE PORTFOLIO

APPS PROJECT
BRACKITT

DATING APP

The dating app where hearts align across borders,
making global connections on a single swipe




uun MﬂBIlE CREATIVE PORTFOLIO

APPS PROJECT
FINITY

a

o Domhnall Gleeson

g

g wn 1545

. . FINANCE APP
Finity

Seamlessly transfer money and manage your
finances with our intuitive wallet app




uun MuBIlE CREATIVE PORTFOLIO

APPS PROJECT
CONGO

WWWM )
@WWW ©

CONG®

CONVERSE ON THE GO

FINANCE APP

Elevate teamwork with seamless voice notes in this
advanced team management app.

[@




uun MoBIlE CREATIVE PORTFOLIO

APPS PROJECT
ONE GAMES

COACHING APP

One Games

The sports app that links athletes with coaches for
unparalleled training connections




nun MUBILE CREATIVE PORTFOLIO

APPS PROJECT
ONE GAMES

o

i z= k FOOODIE APP

Your recipe-based food management app for
effortless culinary organization




CREATIVE PORTFOLIO

0 n + 92 326 25 34 301
support@econsco.com
TUGETH En WWW.eCOoNsco.com



